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Brand Strategy & Identity

Client: REVEAM

Mission: Based on Brand logo, color, and brand philosophy, creating brand collateral and merchandise kits.
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Brand Strategy & Identity

Client: SWM

Mission: Creating flyers, posters, and PowerPoint Deck in three languages ( Chinese, Tamil, and ltalian).
Applying contents into different colors and dimensions.
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Social Design

Client: Fieldpoint

Mission: Generating social posts for LinkedIn, searching photography that fits brand lifestyle and contents.
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Experiential Design
Digital Marketing




llustrations

Core Icons

Design System:

Always using the brand dark
purple, light purple, dark teal
and light teal to create the
accent illustrations.
Combination of organic
shapes and icons, and logo
to make the user friendly
cores icons. Keeping all the
illustrations style in the same
style, including color palettes,

size, shapes.
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Organic Shapes

Gradient Shapes
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Shading




Vignette lllustrations

Furniture

Design Direction:
Unlike the accent illustration,

there is no hard and rules of

what shapes, stroke weight,
or colors to use. Using a

combination of photo _
Kitchen

] =0 W]

references and illustration

references is the best to 32 b2 W w n r r r r T
ensure the illustrations feel @ ‘ _‘ _‘
- R N

human and real.




Organic Social Digital Banner

Banner & Header

Limited-Time
Clearance I
ST TN Salema Zilliard
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Our sumvmer send-oM is here!

Ga oll out - pou've ormed it
. . V
Description : :
Using brand color and brand
languages to create a series
Header

templates of social

wwayfaird.

Mot | Acommsones | Teopete | Lavcrm -

campaigns for promotion

contents and holiday sale. Sid Bam eirmod : , : - |
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Organic Social

Banner & Header

Description :

Generating social contents
and delivering life style posts
are the main components for

|G Story.

|G Story

3 Unexpected
Ideas for
Everyday
Pieces

Tap %o ses (ond vole

o your lgworite)

Tap for a chance towin e

$250

gift card -

Sometimes a seat is
more than just a seat...

A console table is more than
Just an entryway staple...

Your
real-life

A bar cart isn't just
for happy hour...

1 . e,

I

Your home.
There's no
place like it.

Share your Woyfar style uning
#noplacelikeit
forechance o wir o

$250 gift card

Do it your way.
RESORT-INSPIRED

Moke every day feel like a
vacation with picks from
SOL72. Here's how =

Your Closet,

TNV ft’f T
No Matter

-

30 T R
Your Budget

If you love it...

Mix and match bright,
sun-inspired accent
pillows, like coral and
a palm leaf print.

=~
s

Swipe Up
to Shop

If You Have

50
Double Your
Hanging Space

1'% G4 @Dty o Pargng up onather
rod. Or, use Sered Borgers ond
Hock bhe-itema sogether

If you're obsessed...

Relax resort-style with o
cushioned reclining chaise
lounge. Bonus points for
cabana stripes,

If You Have

5200
Investina

Closet System

Nt e where to Bege?
Look for o W Mal ety you shert
wmail ond Buld over Sme

P,

Ready to do
the resort look
your way?

_~
=

Swipe up to get the
look with

oMY AT s wayTair

Sku Animation,

Imagery

or Graphics

|

moments.a. B And the pleces
everyday , that are

spaces..: justright
foryows

Streamline Your
Shoe Storage

S5de By booty omlo on wpngh
rock, $en wie siockable shelves o
comasdate fat ond heeis
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Paid Social

Description :
Creating templates for

Pinterest posts.

Pinterest

cswayfair.co.uk cswayfair.co.uk cswayftair.co.uk

Create a Beautiful Home Create a Beautiful Home Create a Beautiful Home

Find rogs lor every sty'e and budget. Find rugs for every syl ang budgel. Find rugs for every 'yle and budget

Create a Beautiful Home Create a Beautiful Home Create a Beautiful Home
Find rugs for every s'yle and budgel. Find rugs fer every style and budgel. Find rugs for every sly'e and budgel.

4 WéYfai[cm- &

-

Vs /A Kitichen & Dining Room ideos 28

eswayfair.co.uk

Create a Beautiful Home
Find rugs for every s'yle and budget.

Create a Beautiful Home
Find rega lor overy style ond budgel,

Living Room Ideas '

cswayftair.co.uk

ts youcstyle!

zswayfair.co.uk

suits yourstyle!




Paid Social Facebook Campaigns

-

>

16:23 B a®dD 16:23 B e 1623 BB a9
ft ® B8 ® 2 = At ® B8 @ & = ft & B @ 2 =
Description : ) Uke () comment £ Share oY Like () comment £ Share Y Uke () Comment £ Share
Creating templates for @ Wavtair - Shop All Things Home =~ Wayfair - Shop All Things Home ~ *** @ Wavtair- Shop AllThings Home =
Sponsored - & Sponsored « & Sponsoted « &
Facebook posts. Get the app and shop on the go! Deals on Get the app and shop on the go! Deals on Get the app and shop on the go! Deals on
fumiture, décor and more PLUS free shipping furniture, décor and more PLUS free shipping furniture, décor and more PLUS free shipping
on orders over £40 to most of the UK. on orders over £40 to most of the UK. on orders over £40 to most of the UK.
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Graphic Design
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Brand Guidelines

Typography SEITILE,
Alternative i
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https://issuu.com/yibeichenorzz/docs/pin_guidelines_v22

Social Media Posts

Linkedln Feeds

Creating social posts by using brand language and also designing appropriate along with the contents.

Partnership for Inclusive Innovation =ee
575 followers
mo-®

Today the Partnership for Inclusive Innovation is proud to announce the winners
of our PIN Awards, sponsored by the Georgia Chamber of Commerce and the
Metro Atlanta Chamber, and in partnership with the Technology As: ..see more

Congratulations
PIN Award Winners!

Student Ressarch Award Wimner:
Labe Abstocms Resmy oA Grongs Proget
GA Hapuanh Colege

Community Research Awsrd Winmer

Hagryry Harsh Prage (. Acgpnte Lhvaeryty
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pin

2 comments - 7 shares

€@ You and 11 others

& Like & Comment ) Share <7 Send

Partnership for Inclusive Innovation L
714 followers

imo - ®
Meet Clarence Anthony, Jr. - the Partnership's Workforce Development
Program Manager. Stay tuned as we highlight Clarence this week through a few
Q&As!

pin
Meet Clarence Anthony Jr.

Workforce Development
Program Manager

Q: What are you most inspired by?

A: "I am most inspired by being a catalyst for systemic

change by building new and innovative solutions that

serve the needs and alleviate challenges experienced
by the underrepresented and underserved”,

@ Jamai Lewis and 14 others

(5 Like

Be the first to comment on this

& Comment

¢ Share

7 Send

Partnership for Inclusive Innovation ege
575 followers
mo - ®

Innovate for All applications are open until 2/22!

We're looking to support the projects of Georgia's innovators that are ...see more

Inclusive
Innovation

AcCross
Georgia

Innovate for All Application - Partnership For Inclusive Innovation

pingeorgia.org « 2 min read

O

(5 Like

& Comment > Share +7 Send
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Partnership for Inclusive Innovation
554 followers

5d - ®

There are 2 weeks left to apply for the Smart Community Corps Summer

Internship!

Smart Community
Corps

pengeorgla.ong

C@ A. Jamal Lewis, MPA and 3 others

&) Like

Be the first to comment on this

&) Comment
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Social Media Posts

o
parinenhe
l n for nclutive
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-

partnenhp
I n for inclusive
*navation
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Innovate for All

J
Innovate for All

Fostering innovation
through collaborative
initiatives. Innovate
for All.

Mini City’s software helps unhoused people gain access
to vital documents and records for necessities such as
housing, healthcare, and employment.

There are nearly 10,000 unhoused people living in
Georgia, and over 550,000 in the United States.
Let’s change that.

' i mini city

’ mini city

pingeorgis org

Ll
pln for ectuare Farm-to-Dorm in East Central Georgia
There are challenges
= : at every stage of the Innovate for All: Newton County
- ” I f A I l / \, The Partnership supports Working Farms Fund who, using &
1. PIN prowdes funding t.o.help reach and . nn Ovate or food cycle. SoyProtect Sell model Ja makieg famisad ahiordubli for Lave
service more communities across Georgia. 35 ‘ 138 6 is Love Cooperative Farm while providing the farmars a patient
: . = 27 Kids'-Doc-On-Wheels' | . ' S pathway to farm ownership,
2.PIN helps identify additional communities ds. oc-O I 0019908 / Across the country, these are being met e e | Sewcmuniayrenbse
that are ideal to be served by the project. I1s to prOV|de 10,500 ' with innovative technologies and strategic Jasper County ) ,“030,' v
. s . . partnerships to help reduce hunger, poverty
medical visits to children in ] and landfill emissions while feeding a
3.Pg::§>ste:s sect:ured connectic:ns with : the next 2 school years. T e e growing human population.
additional partners or support resources to .
help improve the project success and How does the Partnership 4’400“’5 $700k
Of yweet potatoes harvestod of additiceal funding secured
and sold to first institutional by the farm business

support this effort?

market buyer

sustainability.

3% Dlne )
M partnership
e I n for inclusive

pingecrgia.org innovetion

For more LinkedIn feeds: https:/www.linkedin.com/company/pin-georgia/posts/?feedView=all
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Layout Design

One Pager

Community Research Partnership Extension:
A Georgia Smart Research Alumni Opportunity

This opportunity provides support for municipalities and researchers to
continue their work from the Georgia Smart Communities Challenge.

About the Program
* Goal: expedite the projects and ideas started or planned during the initial Georgia Smart
program where additional opportunity to further the project exists
Ex. implement technology pilots or expansions of technologies explored during the
initial Georgia Smart funding period
e Alumni communities will again partner with one or more Georgia Tech (and local university)
researchers as part of their project team.
¢ Available funding: up to $100,000 for the team to be divided between community and
resaarcher(s),

Applying for Funding

» Application submission perod: February 1st ~ March 14th, 2022,

o Application length: equivalent to 6 pages or less

* Requirements: Description of need to continue work, description of project plan,
proposed outcomes, budget. and letters of support

o Submission portal link

Award Expectations
® Program period: June 2022 - September 2023
* Milestones: Quarterly meetings, Community Engagement Event, and Final Presentation
¢ Modeling: outreach to other Georgia communities with similar needs and goals

poarnership
for inclusve
revreanlion

pingeorgia,org

Valdosta:
A SMART City Without Limits

Project Team:
City of Valdosta, Georgia Institute of Technology,

Temple Inc, and the Partnership for Inclusive Innovation
and Efficiency

Georgia Smart Communities Challenge:
How the City of Valdosta, Georgia is Improving Traffic
Monitoring and Communication for Safety, Connectivity,

2

partnership
I for inclusive
innovation

“This project is transforming Valdosta into a smart and connected city. We are committed to creating and
sustaining a smart, effective traffic control system which will result in improved traffic flow, road safety,

and reduction in the number of traffic accidents,”

- Mark Barber, Valdosta City Manager

4 Project description

@ By the Numbers:
® 128 signalized intersections installed and configured with
components
® 10 firetrucks equipped with vehicle pre-emption units
® 72 local firefighters trained on signal pre-emption
® 900 + community members engaged with the project
® 2 courses in traffic engineering developed at local university

@ Innovation:
e True community research co-creation partnership between
two universities, a local community, private company, and a
partnership
e Connected traffic signals have Valdosta prepared for future
technologies

@ Impact:

o Improved traffic flow and road safety

e Enhanced mobility for area residents

o Reduced transit time for emergency vehicle drivers

e Connectedness between traffic signals, emergency vehicles,
and driver application

e Community members actively engaged with project members

o Integrated community research co-creation and partnership

o Added educational research opportunities for new engineer-
ing program at local university

e Preparedness for future advancements and comprehensive
handling of traffic

pingeorgia.org

Supported by the Georgia Smart Communities Challenge, the City of Valdosta piloted a smart traffic management
system connecting all 128 traffic signals, including implementation and evaluation. Emergency vehicle signal
pre-emption and a corresponding app, TravelSafely, were also deployed in the community.

18

Partnership for
Inclusive Innovation

One Year of the
Partnership for
Inclusive Innovation

Qur Mission

Yo advance established and emerging innovatocs for a stronger Georgla
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Achieving Inclusion
One Innovation At a Time
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Helping Communities Seize
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Follow the Partnership for
Inclusive Innovation to learn
about upcoming events and the
latest news on how communities
and citizens are creating a future
that is more equitable and
resilient for all.

Thank you for your ongoing
support! We look forward
to seeing what we can all
achieve together.

¥ in

Visit Our Website for
More Innovation News

pingeorgia.org

About

The Partnership for Inclusive Innovation is a public-private partnership comprised of the state
of Georgia, private entities, and the Georgia Institute of Technology. Launched in 2020 to lead
coordinated, statewide efforts to position Georgia as the technology capital of the East Coast,
and under the leadership of Lt. Gov. Geoff Duncan, board chairman Dr. G.P. Bud Peterson, and
Executive Director Debra Lam, the organization guides efforts and pilot programs to help
foster access, growth, entrepreneurship and inclusive innovation statewide.

Copyright ©2021 Georgia Institute of Technology, All rights reserved.

75 Fifth St. NW, Suite 3000
Atlanta, GA 30308
inclusiveinnovation@gatech.edu
pingeorgia.org




Layout Design

Brochure Design

Beyond Farm-to-Fork:
New Opportunities
for Innovation

and Inclusivity

Neow Challenges Call for New Innovations
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Smarter in Middle
Georgia
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Coastal Georgia
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Partnership

Expand your
horizons.
Discover
innovation now
everywhere

in Georgia.

—

Inclusive
Innovation
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Marketing Strategies

Facebook Carousel Ads

Generating social posts for
Reframe App marketing, and

work with copy writers.

Social ads will be posted on
different platforms (e.g., IG,

FB) and app store.
Developing wed landing

page, in-app illustrations,
badges, and email template

design.

#1 Alcohol craving

typically lasts
about 20 minutes

H2

3 Tips to Reduce
Drinking

&2 Reframe

#3  Personalize your
journey to healthier
drinking habits_
‘3 -

; (-
e N <%
&fF “LifeCnanging” %
. 3
s

\{* * & & & }3

e A . x’;

Distract yourself
with healthy
activities

v Nov 3 Noy
Tasks

goal ofihat-your
limitis

&2 Reframe

You don’t need to
hit rock bottom
to transform

Get support with
1-on-1 coaching

Create and keep
track of alcohol-
free days '

You don't need to
hit rock bottom to
transform your life

1 2,
:‘; “Wo Changing® \.:'o:
AR R S ko

N e, s

i taay PP

® App Store

&2 Reframe

Build up skills and
knowledge that
help reaffirm your
motivation

Keep a journal to
track your
progress as
motivation

&2 Reframe

Receive structured
guidance to help
reduce your drinking
habits

%
) - - N
27 Life Changing™ W%

-
.
.......

& Reframe JEESN—.
®._

& Reframe

Take back control
one day at a time

All at your
fingertips with
Reframe

wwwww B

Gain support with
a certified coach

4 Thrive Coach

e

™ Vo Catr
6@heaper
1fan seeking an
in-person coach Kevin Beback ©
B W — [
il =28



Marketing Strategies

1M:474 Wl T8

4 reframe_app

3
L
-
v
~'
3
e
A T - -
LU KDY

+ Su éf

Why so many of us turn to
sugar after we quit drinking

did you know that...

UP TO 25%

OF THE GENERAL L(;BIQ One day you will look back S 1
COMMUNITY Bl ioud that you dicn't give

HAS MODERATE up. So keep on going.
ALCOHOL DEPENDENCY .
ampared to 5-10% of the

gemerl population.

%
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A REFRAME IGTV SERIES

FEEL
GOOD
FRIDAYS

Keldd Godwin, LOSHW

Anxicty, grief, slf
compaisfon, and resilience.

rkelsigodusin.losee

FREE ZOOM
MEETING TONIGHT

£ rc!}a

¢

-
o
X,

‘Tonight leac

Thrive Coach

Kevin, for All
Current

Subscribers!

©

Check your emails from us for

the zoom link! See you there : )

»

o
-
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Email Design

&2 Reframe

Often
Catching

Colds?

Get Started

Hi [user],
Did you know that sleep quality impacts how often you get sick?

Without enough sleep, our immune systems become compromised.

People who do not get quality sleep or enough sieep are much more
likely to get sick after being exposed 10 a virus. You also will recover
maore slowly if you don't get enough skeep.

Quality sleep isn't just important - it's essential to a healthy fife.
That's why we're [aunching Reframe Sleep, a Neuroscience-based

coaching app offering a personalized program with support from a
sleep coach,

I'm In! Download Now

We look forward to seeing you on the app, [user]. Sweet dreams!

Yours,
The Reframe Team
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Email Newsletter

&2 Reframe

Specialized y

f

I Beverages
jUSt for you! \Q \ Saturday, August 13th, 12pm PT3 pm ET /

& PN
LY

A¥ -

A
{ 'I!

Mocktails & Functional Beverages

Saturcay, August 13th, 12pm PT/3pm ET

Learn how to create simpie and dedcious mocktals using ingredients you already
Bave, plus 3 few zero-proof and low ABY options

What you'll learn
% How to mix ingredients for the
(% best flavor profile

The most poputar and most
¥ enjoyable zero-proof and low
ABV options

How to create your own
P functionsl beverages 10 support
your mood and your AF or cut- Kiola Raines, MS

back journey

Things to bring :

=g’ Pen and paper
@ Yourself =4 (orjustusealaptop!)

Sign up in your
Discover Tab ®
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\
/ Your Offer Today |

\

Use Code: BRAINC21

Click here to claim your 1 month

free offer now!

Remember: It's never too late to make a
change. /

-
I'm In! Claim My Special Offer >——1 '

Get your 1 month free trial.
We're happy when you are.

If it doesn’t work - 100% money back

guaranteed.

4

Email Codes

24

(User), You Got a - :\'i

Referral Disco}_.g‘\fh

Special offer just for you!
14-day free trial

CLAIM MY OFFER NOW

Web Pop-up Referral



App Store Landing Page
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Bug fixes and performance improvements

Preview

1) =

Leading Sleep Y
Coaching App " %
e LB B B B
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coaching

ep

1ing with
ep Experts

25

Unlimited,

Unmatched Support

in Real Time

£ o

Hey, it seemed like you just
had a great sleep , well done |
Keep up with the good work!

Hey Kevin thank you 50 much
for the help ! My sleeping has
inproved a lot !

Handcrafted
program built just
for you

¥oon Solack
Cartied Prcfassionsl Recowry Cosch

Getting Started

Whyy b sloap
moortane?

Celebrate & Track
your progress

Your Chech-n ol 8 acheduled on
Monday, Ape 18 at 215 PM
!

" My Stats
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Thank You For Viewing

For more individual projects, feel free to check it out:

https://chenyibei480.wixsite.com/1996



https://chenyibei480.wixsite.com/1996

